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Introduction 
 

The General Education and Training Certificate for Adults (GETCA) aims to provide 
evidence that adult students are equipped with a sufficiently substantial basis of 
discipline-based knowledge, skills and values to enhance meaningful social, political and 
economic participation, to form a basis for further and/or more specialist learning e.g. 
the National Senior Certificate for Adults (NASCA), and possibly to enhance the 
likelihood of employment. In these respects, the GETCA promotes the holistic 
development of adult learners.   

 

Curriculum Introduction  

The key skills that are being developed in the GETCA curricula are as follows: 

 The ability to develop pieces of extended writing that reflect a clear train of 
thought and/or the development of a focused discussion or argument; 

 The ability to read an extended text, analyse it to discern key issues, reflect on 
these and then report or discuss ideas and thoughts that emanate from the 
reflection; 

 Relate concepts and ideas from the various curricula to global, local and personal 
experiences; 

 Determine how to make one’s learning meaningful on a practical level to enhance 
one’s own  life experiences and those of the student’s community, both in the 
workplace and in their personal life. 

 

To this end, teaching and assessment in the GETCA requires that students develop the 
necessary skills to produce extended pieces of writing and spend significant time on 
practicing these skills. Rubrics are provided to give students guidance as they develop 
and practice these skills. 

 

Furthermore, as appropriate, learning area curricula make provision for case study as 
an assessment method.  Students must be given ample opportunity to practice the skills 
associated with reading an extended text and reflecting on its contents and their own 
knowledge, in order to make deductions or engage in meaningful discussion on the 
topic. 

 

Every student is encouraged to reflect on their learning as a means of internalising the 
concepts, ideas and information covered in the curriculum.  While some curricula 
require the keeping of a journal in which one records reflections on the learning 
experience, students are encouraged to keep a journal in every learning area they study 
as a means of ensuring reflection and the recording of thoughts and ideas about the 
expected learning. 
 

Each curriculum raises global issues related to the learning area being studied and 
expects students to reflect on these at a global level. There is an expectation that 
students will be able to identify how these issues manifest themselves at a local level 
and how the student, in his or her personal daily life, can make a difference in how to 
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deal with the issue.  Sustainability, for example, has implications globally, locally and on 
a personal level.    

 

Travel and Tourism 
 

Tourism is regarded as a modern-day engine of growth and is one of the largest 
industries globally.  
 
The National Department of Tourism announced in 2015 that the sector represents 
more than 9% of our country’s gross domestic product and an estimated 1.4 million job 
opportunities1. Tourism supports one in every 12 jobs in South Africa. 

 
Tourism was identified as one of the six job drivers in Government’s New Growth Path 
Framework (2011)2. This is supported in the National Development Plan 2030 (2012)3. 
 
Certain sub-sectors in the tourism industry have low barriers to entry and are therefore 
ideally placed for entry of emerging SMME operators and entrepreneurs.4 
 
All the above indicate that students taking this subject position themselves for 
employment in a fast-growing industry. Alternatively, they can establish themselves as 
an operator and/or entrepreneur linked to the tourism industry.  
 
Students can progress from this certificate to a TVET College where they can complete 
the National Certificate (Vocational) at Levels 2, 3 and 4 in either Tourism or 
Hospitality.  
 
With this subject, potential job seekers should have a head start over other job 
applicants, should they choose to move directly into the industry. 
 
The subject is structured around four themes/components that will give a student new 
to the field a clear overview of the industry, including information on possible careers to 
follow in travel and tourism. 
 
The approach to the subject is a combination of theoretical learning and practical 
activities to assist students to develop knowledge, skills and values pertinent to the 
industry.  
 
There are no pre-requisite or co-requisite subjects required for this subject. 
    

 

 

                                                        
1   Minister Derek Hanekom: Launch of Tourism Incentives Programme, 10 March 2015. Accessed 26 July 2016 from 

http://www.gov.za/speeches/speech-delivered-minister-tourism-launch-tourism-incentives-programme-tip-premier-hotel-
%E2%80%93 

2   New Growth Path: Framework (2011), Economic Development Department, Pretoria 
3   National Development Plan (2012), National Planning Commission, Pretoria 
4   Tourism Sector Studies Research Project (2008), Department of Labour, Pretoria 
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Aims 
 

1. Provide a worthwhile educational experience for adult students to enable them to:   
1.1. understand the tourism industry; 
1.2. identify the role-players in the tourism industry and their functions; 
1.3. identify key features of the tourism industry; 
1.4. apply knowledge to identify and promote tourist destinations and attractions in 

South Africa; 
1.5. interact appropriately with a range of tourists; 
1.6. select a career path in the tourism industry; 
1.7. be suitably prepared for further study in related tourism and hospitality fields. 

 
2. Develop thinking and process skills that: 

2.1. are relevant to the study of tourism; 
2.2. encourage curiosity about tourism; 
2.3. promote effective communication; 
2.4. promote critical thinking and self-reflection. 

 
3. Develop attitudes relevant to tourism such as: 

3.1. a service ethic; 
3.2. integrity; 
3.3. creativity; 
3.4. perseverance. 

 
4. Promote an awareness of: 

4.1. the economic, social and environmental advantages of tourism; 
4.2. possible harmful social and environmental effects of tourism and how to 

mitigate these; 
4.3. factors that support responsible and sustainable tourism; 
4.4. tourism as an interrelated system. 

 
5. Stimulate interest in and care for the South African environment. 
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Exit-Level Outcomes 
 
By the end of this course students should be able to: 
1. understand and use subject-specific knowledge with regard to: 

1.1. travel and tourism facts, concepts, definitions; 
1.2. travel and tourism vocabulary, terminology and discourse; 
1.3. the social, economic and environmental impact of travel and tourism, 

understanding the industry as a set of related systems. 
 

2. know and apply specific skills, namely: 
2.1. collect, organise, synthesise and communicate information from a variety of 

sources in the modes of oral and written presentation; 
2.2. analyse information to draw inferences; 
2.3. draw conclusions based on reasoning; 
2.4. critically evaluate information; 
2.5. explore career opportunities and entrepreneurial possibilities in the industry. 

 
3. understand, adopt and apply the values related to the subject, namely: 

3.1. use knowledge effectively and critically, showing responsibility towards the 
environment and the health of others; 

3.2. make responsible decisions using critical and creative thinking; 
3.3. work effectively with others as a member of a team; 
3.4. understand, adopt and display the values of service; 
3.5. being culturally sensitive across a range of social contexts. 
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Taxonomy and Weighting of Exit-Level Outcomes 

This assessment guideline for the final examination paper uses Bloom’s Taxonomy of 
Cognitive Levels (2001). The approximate weighting of the grouped cognitive levels for 
the overall final examination paper is as follows:  
 

 Bloom’s Cognitive Levels 
(2001) 

Weighting 

Level 1 Remembering 
33⅓ %  

Level 2 Understanding 

Level 3 Applying 
33⅓ % 

Level 4 Analysing 

Level 5 Evaluating 
33⅓ % 

Level 6 Creating 

 

There should be a spread of difficulty of questions: 20% of the mark allocation rated as 
“difficult”, 30% as “moderate” and 50% as “easy”. 
 

The approximate mark allocation for the four themes/components in the overall final 
examination, based on the teaching / learning time is: 

Theme/Component Mark allocation 

1. The tourism industry 90 

2. Identify and promote tourist destinations and 
attractions in SA 

70 

3. Interact appropriately with a range of tourists 70 

4. Select a career path in tourism 70 

TOTAL MARKS 300 

Scheme of Assessment 

1. Continuous Assessment will not form part of the student’s assessment.   
2. Students’ final assessment mark will be based on ONE final written examination 

paper.  
3. The duration of the examination paper will be THREE hours.  
4. The total mark for the examination paper will be 300.  
 

Structure of the Final Examination Paper 
 
The three areas of learning (knowledge, skills, values) should be covered in all 3 
Sections of the paper.  
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Bloom’s cognitive levels should be covered across all 3 Sections of the paper according 
to the weightings suggested above.  
 
There should be a spread of difficulty across all 3 Sections of the paper with 20% of the 
mark allocation rated as “difficult”, 30% as “moderate” and 50% as “easy”. 
 
The four themes should be covered across the whole paper according to the mark 
allocations suggested above.  
 
 
Section A: Objective Questions  
This section will cover the entire syllabus in the form of objective questions (Multiple 
choice, fill in the blanks, choose from the brackets, matching, true/false, etc.) 
 
Section A will account for 65 marks.  
 
Section B:  
This section will cover the entire syllabus in the form of short and extended responses.  
 
Questions should require of students to integrate different parts of the syllabus applied 
to a problem / situation / case study in which students analyse / interpret stimulus 
material. 
 
Questions should require students to: 

 reason; 
 translate from verbal to symbolic and vice versa; 
 compare and contrast; 
 identify causal relationships; 
 express an argument; 
 communicate clearly. 

 
Section B will account for 160 marks  
 
Section C:   
This essay will require students to demonstrate practical application of their 
theoretical knowledge of tourism, integrating the five themes, using skills in analysing, 
reasoning, evaluating and creating. 
 
Two weeks before the examination students will be given a “preparatory folder” 
containing case study material upon which this section will be based. Students 
familiarise themselves with this preliminary material before they write the 
examination. Students will not be permitted to bring this “preliminary folder” into the 
examination. Rather, a clean copy of the folder will be given to the students in the 
examination from which to work. 
 
This question is intended to focus on the practical aspect of the subject. Students must 
demonstrate practical tourism skills such as: 

 analysing information to draw inferences; 
 critically evaluating information; 
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 drawing conclusions based on reasoning; 
 communicating information from a variety of sources in a tourism context;  
 synthesising the practical tourism skills they have learned; 
 exploring career opportunities and entrepreneurial possibilities in the industry; 
 practical application of the values related to the subject, such as: 

- using knowledge effectively and critically, showing responsibility towards 
the environment and the health of others; 

- making responsible decisions using critical and creative thinking; 
- working effectively with others as a member of a team; 
- understanding and displaying the values of service; 
- being culturally sensitive across a range of social contexts. 

 
 
This section will account for 75 marks.  
 
 
Summary:  
Section A: 65 marks       
Section B: 160 marks      75% 
Section C: 75 marks         25% 
TOTAL MARKS 300 

 

Guidelines for Lecturers and Materials Developers 
 
1. Description of the kind of students envisaged in the GETCA curriculum: 

 
These adult students bring much knowledge and experience from their adult lives to 
their studies. In Travel and Tourism, students should be encouraged to draw on their 
own experience of travel and to investigate services that they encounter in their daily 
lives and to apply this investigation to the subject.  
 
However, it should be noted that many students might not have had much experience 
as tourists themselves. Thus, the lecturer and the learning support materials will 
need to fill in the tourism knowledge that these students may lack in order to 
understand the subject. Students should also be encouraged to draw on the 
experience of other students who have experience of being tourists.  

  
2. Description of how this curriculum caters to the needs of these students: 
 

These adults should use this subject to inform themselves about possible career / 
entrepreneurial choices in the industry. They thus need a sound knowledge of the 
scope of tourism and the ability to apply this knowledge to their own advantage in 
order to generate an income. 
 

3. Guidelines for lecturers on how best to use this curriculum to facilitate the 
teaching and learning envisaged for this course: 
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The curriculum should have a strong practical focus, based on content knowledge. 
Above all, students must understand that tourism is a service industry. They need to 
interrogate their attitudes and values in order to determine whether or not they have 
the service ethic which is the mainspring of the industry. 
 
The facilitation methodology should develop students’ ability to: 

 reason; 
 translate verbal to symbolic and vice versa; 
 compare and contrast; 
 identify causal relationships; 
 express an argument; 
 communicate clearly. 
 analyse information to draw inferences; 
 critically evaluate information; 
 draw conclusions based on reasoning; 
 communicate information from a variety of sources in a tourism context;  
 synthesise the practical tourism skills they have learned; 
 explore career opportunities and entrepreneurial possibilities in the 

industry; 
 apply practically the values related to the subject, such as: 

- using knowledge effectively and critically, showing responsibility towards 
the environment and the health of others; 

- making responsible decisions using critical and creative thinking; 
- working effectively with others as a member of a team; 
- understanding and displaying the values of service; 
- being culturally sensitive across a range of social contexts. 

 
4. Suggestions and strategies for best teaching practice: 

 
The learning/teaching methodology should essentially be Socratic in nature in order 
to foster critical and reflexive thinking. The focus should be on giving students 
questions, rather than answers. Within the limitations of this qualification and the 
modes and contexts of delivery envisaged for the Community College sector, 
lecturers should use every opportunity to point students to the real world (rather 
than the textbook only); to turn understanding into practical applications; to turn out 
students with a passion for service which will make them successful in further study 
in tourism and ultimately in the industry. 
 
Lecturers and students should analyse each part of the syllabus to explore its 
practical application. (See Guidelines for Practicals / Activities below.) 
 

5. Suggestions for materials writing: 
Again, it must be stressed that many students might not have had much experience 
as tourists themselves. Thus, the learner support material must provide these 
students with the necessary tourism knowledge that they may lack. 
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However, the materials should not be an information package only. The materials 
should be in the form of a true workbook with exercises in which students apply their 
knowledge to case studies / scenarios and analyse information.  
 
See 3 above for the types of activities that should be set in the workbook. 
 
The workbook should prepare students thoroughly for Section C in the final 
examination which requires practical application of students’ theoretical 
knowledge of tourism to case studies. Students should practise integrating the five 
themes, demonstrating skills in analysing, evaluating and creating.  
 
Materials writers should take note of this section below: 

 

Guidelines for Practicals / Activities  
 
The following Themes/Components have the greatest potential for practical learning: 
 

1. Identify and promote tourist destinations and attractions in South Africa 
2. Interact appropriately with a range of tourists 
3. Select a career path in tourism  

 

Much of the content of these themes can be taught/learned through the following 

activities: 

 

1. Identify and promote tourist destinations and attractions in South Africa. 

This activity should be undertaken in a set of ever-widening concentric circles, moving 

from destinations/attractions within the students’ immediate environment, to what are 

in the students’ town/city, to what are in the students’ region, province and then the 

broader South Africa.  

Moving from the known to the unknown will enable students to imagine the potential 

for developing destinations / attractions around them. 

This practical research can take many forms: 

 Researching and reporting on an attraction in the student’s town / province. 

Ideally, this should be accompanied by a site visit on which the students report. 

This should include an evaluation of the attraction. 

 Organising a tour to an attraction / destination, with all the research beforehand, 

design of activities for the students at the attraction and an evaluation of the tour 

afterwards. 

 Developing a tourist attraction in the student’s own environment (e.g. a historic / 

natural heritage site with all the attendant advertising, bringing the site into 

readiness to receive tourists, tourist activities at the site, etc.) and an evaluation 

of the development afterwards. 
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 Students should be able to suggest alternatives to the above suggestions. 

 

This research culminates in the practical design and production of a promotional tool 

for the local environment. 

2. Interact appropriately with a range of tourists 

This theme lends itself to practical observation of service practices in a number of 

businesses that the learners encounter regularly: fast food outlets, shopping centres, 

service stations, etc. These need not necessarily be in the tourism industry: government 

offices, early childhood development centres, etc. can be rich troves for an evaluation of 

customer care and communication. Students can compile questionnaires and 

observation sheets to evaluate service ethics. From this research, students can compile 

a customer care charter. In the light of this, they can role play quality service in a 

number of settings, using both positive and negative case studies, with a range of 

different clients/customers, drawing from their experience as adults.  

The students themselves can design the case studies/settings to cover as wide a range 

as possible. The lecturer then focuses these activities specifically on the tourism 

industry, considering different ethnicities, nationalities, ages, minority groups, etc. that 

the tourism service provider may encounter in the tourism industry. These are 

developed into role plays and simulations. 

These activities require little equipment, other than the experience students bring to 

class from their daily lives.  

A speaker from the industry will be appropriate at this point. The resulting question and 

answer session will be useful for students considering a career in tourism. 

3. Select a career path in tourism:  

If at all possible, the lecturer should continue inviting speakers from the industry 
throughout the year, as well as entrepreneurs that have derived income from tourism-
related activities.  

 

From these presentations, together with their experience of the Tourism industry, 
students must practically research a career path / tourist venture in the travel and 
tourism industry.  Ideally, the class should choose a wide range of careers / ventures. 
The intention is to expose students to many different careers / ventures. 

 

The research can take many forms: 

 Electronic research where computers are available; 
 Personal interviews where students have access to people in the industry 

(friends, relatives and people working in establishments close to students’ 
homes, entrepreneurs, etc.); 
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 Print media (books, magazines, newspapers) brought to class and provided by 
the lecturer. 

 

Students report their findings to the rest of the class (or to the lecturer), using different 
modes of presentation – written, oral and visual: 

 Oral presentations (speeches, rap songs, etc.); 
 Posters; 
 Videos made on cell phones; 
 Blogs on cell phones; 
 etc. 

 

The above practical activities have been designed to require as little equipment and as 
few resources as possible. The intention is to rely on students’ creativity and 
experience. 

 

Above all, they encourage Bloom’s middle and higher order thinking skills: 

 applying; 

 analysing; 

 evaluating; 

 creating. 

  

Equipment necessary for the Travel and Tourism environment 

The classroom should be rich in tourism print materials: books, magazines, brochures, 

business cards, pamphlets, etc. and electronic sources: DVDs, websites, cell phone 

blogs, etc. from the industry. Students should be encouraged to bring to class materials 

that they acquire in the course of their own lives, while going on holiday, travelling to 

visit family and friends, etc. 

The classroom requires the following good quality maps: 

 a map of the local area or city, indicating attractions and destinations; 
 a colour road map of South Africa, indicating cities, towns, airports, 

harbours, etc.;  
 a colour map of South Africa, indicating attractions and destinations 
 a political map of the world.  

 

Ideally, the classroom should have a TV monitor and DVD player. Tourism 

organisations have a large a large amount of promotional materials that can be shown 

in class. Students should be encouraged to contact these organisations for print and 

electronic materials. 
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The lecturer should have access to e-mail facilities and the internet. Because tourism 

is a dynamic industry with changing trends and developments, it is essential for the 

lecturer to source, download and print relevant and new information to update the 

learning support materials. 

The Tourism classroom should be secure, with doors that can be locked, and burglar-

proofing where possible. Enough cupboards should be available for safe storage of 

resources and equipment.  

Assumptions about Prior Knowledge and Skills 
 
Other than the entrance requirements for the Certificate, the subject Travel and 
Tourism requires no additional prior knowledge or skills of the students. 

 

However, students should be informed beforehand that they will be required to observe 
businesses and organisations that provide customer service, preferably linked to the 
tourism industry. 

 

Furthermore, students should be informed that this is a practical subject, which will 
require more than theoretical knowledge to pass. 
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THEME / COMPONENT 1: THE TOURISM INDUSTRY 
 

Introduction 
 

This theme serves as an introduction to travel and tourism and an orientation to the 
industry.  

 

Rationale for Content Selection 
  

The theme focuses on the key features of the tourism industry and the role-players in the 
industry. It assumes that students probably do not have the technical knowledge and 
jargon associated with the industry and thus provides these to the students. This is a 
valuable introduction for those students who themselves may not have been tourists up 
to now. 

 

Content Structure 
 

Topic Heading Topic 
(Approximate Instructional Time including face to face and self-study) 

1. Define tourism  1.1. The integrated definition of Tourism (3 hours) 
1.2. The three major dimensions of tourism – Social, Economic, 

Environmental (3 hours)  

2. Explain how tourism 
is different from travel 

2.1 Tourism is a part of travel, but not all travel is tourism (3 hours) 

3. Describe the different 
sectors in the tourism 
industry.  
 

3.1. The Accommodation Sector (5 hours) 
3.2. The Transport / Carrier Sector (5 hours) 
3.3. Attractions Sector (5 hours) 
3.4. Destination Organisations Sector (5 hours) 
3.5. Travel Organisers Sector (5 hours) 
3.6. Support Services Sector (7 hours) 
3.7. The interaction among these sectors and impacts on the delivery of 

tourism. (9 hours) 
4. Identify the different 

types of tourists and 
explain their reasons 
for travel  

4.1. Different types of tourist              
4.2. Their interests and expectations    (12 hours) 
4.3. The terms: inbound tourist, outbound tourist, domestic tourism, 

regional tourism, international tourism (2 hours) 
5. Explain the impact of 

tourism  
5.1. Economic, social, environmental advantages and disadvantages        

(12 hours) 
5.2. Sustainable tourism (12 hours) 

6. Self-reflection 6.1. Reflect on own learning – knowledge, skills, values (2 hours) 
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Section 1. Give an integrated definition of tourism 

Overview 

 
 

1.1. Define tourism   
Content: 

 The World Tourism Organisation definition, which includes reference to: 

- displacement from usual environment; 
- purpose other than remuneration; 
- being away from usual environment for no more than one consecutive year; 

 "Tourism comprises the activities of persons traveling to and staying in 

places outside their usual environment for not more than one consecutive 

year for leisure, business and other purposes." 

 

Learning Outcomes: 

Students should be able to: 

1.1.1. provide a clear definition of tourism in line with the WTO definition; 
1.1.2. demonstrate understanding of the different terms in the definition. 

 

1.2. Explain the three major dimensions of tourism  
Content: 

 Social; 

 Economic; 

 Environmental. 

 

Learning Outcomes: 

Students should be able to: 

1.2.1. describe the three major dimensions of tourism; 
1.2.2. explain how these dimensions each play a role in tourism and interact 

with one another.   

 

Section 2. Explain how tourism is different from travel 

Overview 

 
 
Content: 

 Tourism is a part of travel, but not all travel is tourism. 

This section provides the learner with a bird’s-eye view of the subject. It sets the basic 
conceptualisation of the subject. 

This section provides the learner with a bird’s-eye view of travel and tourism. 
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 One can travel to visit family, friends, for funerals and weddings. These 

reasons may have nothing to do with tourism. It could be as simple as 

commuting from home to school/college/work place; 

 Linked with 1.1 above: tourism has purposes other than remuneration or 

moving from one point to another.  

 

Learning Outcomes: 

Students should be able to: 

2.1.1. explain what the purposes of travel may be; 
2.1.2. explain what the purposes of tourism may be; 
2.1.3. compare and contrast the two concepts. 

 

Section 3. Describe the different sectors in the tourism industry. 
 

Overview 

 
 

3.1. The Accommodation Sector  
Content: 

 hotels; 

 guest houses; 

 B&Bs; 

 guest houses; 

 camping sites; 

 caravan sites. 

 

Learning Outcomes: 

Students should be able to: 

3.1.1. describe each at least 6 types of accommodation establishments; 
3.1.2. give at least 2 examples of each of the 6 types of accommodation; 
3.1.3. compare and contrast the 6 types of accommodation (appropriateness, 

cost, comfort, etc.).   
 

3.2. The Transport / Carrier Sector 
Content: 

 road transport (car, coaches, shuttle bus, minibus taxis, etc.); 

 rail transport (Blue Train, Rovos Rail, Shosholoza Meyl, Premier Classe, 

etc.); 

This section focuses on the sectors of the tourism industry, giving the student insights into the 
interrelatedness of the different sectors. 
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 air transport (scheduled airlines, chartered flights, helicopters, 

microlights, etc.); 

 water transport (cruise liners; yachts; river boat cruises, hovercraft, etc.); 

 advantages and disadvantages of the different modes of transport 

(appropriateness, cost, comfort, speed, reliability, etc.). 

 

Learning Outcomes: 

Students should be able to: 

3.2.1. describe at least 5 modes of transport used by tourists; 
3.2.2. give at least 2 examples of the 5 modes of transport; 
3.2.3. evaluate the advantages and disadvantages of each mode of transport. 

 

3.3. Attractions Sector 
Content: 

 museums (South African National Museum of Military History, Hector 

Pieterson Museum, District Six Museum, Mandela Museum - Mthatha, 

etc.); 

 theme parks (Gold Reef City; uShaka Marine World; Ratanga Junction, 

etc.); 

 national parks (Kruger National Park, Table Mountain National Park, 

Augrabies Falls National Park, etc.); 

 art galleries (South African National Gallery - Cape Town; Johannesburg 

Art Gallery; William Humphreys Art Galler - Kimberley, etc.); 

 archaeological sites; (Blombos Cave, Kingdom of Mapungubwe, 

Sterkfontein Caves, etc.); 

 natural attractions (Tsitsikamma Forest, Vredefort Dome, Panorama 

Route - Mpumalanga, etc.). 

 

Learning Outcomes: 

Students should be able to: 

3.3.1. describe at least 6 attractions of interest to tourists; 
3.3.2. give least 2 examples for each of the 6 attractions. 

 

3.4. Destination Organisations Sector  
Content: 

 national tourism offices; 

 regional/provincial tourist offices; 

 local information bureaux; 

 tourism associations. 
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Learning Outcomes: 

Students should be able to: 

3.4.1. describe 4 role players that make up the destination organisation sector; 
3.4.2. explain the role of each of the four role players in the tourism industry; 
3.4.3. distinguish between attractions and destinations. 

 

3.5. Travel Organisers Sector  
Content: 

 tour wholesalers (Thompsons Holidays, Ikapa Inbound Tours, AIC Travel 

Group, etc.); 

 tour operators (Pentravel, Springbok Atlas Tours and Safaris, Planet Africa 

Tours, etc.); 

 retail travel agents (Flight Centre, Club Travel, Harvey World Travel, etc.); 

 conference and other events organisers (Hot Shot Events Management; 

The Conference Company, Everything Events, etc.); 

 booking agencies (Computicket, Travelstart SA, Flightsite.co.za, etc.); 

 incentive travel organisers (African Diamond Tours and Incentives, 

Grosvenor Tours, Siyabona Africa, etc.). 

 

Learning Outcomes: 

Students should be able to: 

3.5.1. describe at least 6 role players in the travel organisers sector; 
3.5.2. give at least 2 examples for each of the six role players. 

 
3.6. Support Services Sector  

Content: 

 public airports and ports; 

 catering services; 

 courier services; 

 visa and passport offices; 

 tourist guides; 

 travel insurance companies; 

 banks; 

 travel trade press. 

 

Learning Outcomes: 

Students should be able to: 

3.6.1. describe at least 8 role players in the travel support services sector; 
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3.6.2. explain how each role player supports the tourism industry. 

 

3.7. Explain how interaction between these sectors impacts on the delivery of 
tourism. 
Content: 

 The interrelatedness of the six sectors in the delivery of tourism; 

 How each sector depends on each of the other sectors in the delivery of 

tourism. 

 

Learning Outcomes: 

Students should be able to: 

3.7.1. present a concept map showing the interrelatedness of the six sectors in 
the delivery of tourism; 

3.7.2. explain how each sector depends on each of the other sectors to deliver a 
quality tourism experience.  

 

Section 4. The different types of tourists and their reasons for travel  

 

Overview 

 
 

4.1. The different types of tourists, including – 
Content: 

 excursionist; 

 wanderer; 

 explorer; 

 adventure tourist; 

 health or medical tourist; 

 dark / black / grief tourist;  

 incentive tourist; 

 business tourist; 

 education tourist; 

 cultural tourist; 

 eco-tourist; 

 leisure tourist; 

 religious tourist; 

 sport and recreation tourist; 

 backpacking or youth tourist; 

 special interest tourist (bird watching, archaeology, whale watching, 

food and wine, sex tourism, etc.). 

This section identifies the different types of tourists and explains their reasons for travel. 
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Learning Outcome: 

Students should be able to: 

4.1.1. describe at least 16 types of tourist. 
 

4.2. The interests and expectations of each of the above types of tourists 
Content: 

 Tourists’ interests; 

 Tourists’ expectations; 

 The interests and expectations of each of the types of tourists in 4.1 

above. 

 

Learning Outcomes: 

Students should be able to: 

4.2.1. explain the term “interests”; 
4.2.2. explain the term “expectations”; 
4.2.3. compare and contrast the interests and expectations of the types of 

tourists in 4.1 above. 
 

4.3. Explain essential tourism terms 
Content: 

 inbound tourist; 

 outbound tourist; 

 domestic tourism; 

 regional tourism; 

 international tourism. 

 

Learning Outcomes: 

Students should be able to: 

4.3.1. explain what inbound tourists are, with at least one example; 
4.3.2. explain what outbound tourists are, with at least one example; 
4.3.3. explain what domestic tourism is, with at least one example; 
4.3.4. explain what regional tourism is, with at least one example; 
4.3.5. explain what international tourism is, with at least one example. 

 

 

Section 5. The impact of tourism  

Overview 
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5.1. The advantages of tourism 
Content: 

 environmental advantages (natural and man-made);  

 social advantages (communities, individual people, culture, heritage); 

 economic advantages; (businesses; local communities; regions and the 

country as a whole). 

 

Learning Outcomes: 

Students should be able to: 

5.1.1. describe possible advantages of tourism for the environment, with at 
least 2 examples; 

5.1.2. describe possible advantages of tourism for people and society, with at 
least 2 examples; 

5.1.3. describe possible economic advantages of tourism for people and 
society, with at least 2 examples. 

 

5.2. The disadvantages of tourism 
Content: 

 environmental disadvantages (natural and man-made);  

 social disadvantages (communities, individual people, culture, heritage); 

 economic disadvantages; (businesses; local communities; regions and 

the country as a whole). 

 

Learning Outcomes: 

Students should be able to: 

5.2.1. describe possible disadvantages of tourism for the environment, with at 
least 2 examples; 

5.2.2. describe possible disadvantages of tourism for people and society, with 
at least 2 examples; 

5.2.3. describe possible economic disadvantages of tourism for people and 
society, with at least 2 examples. 

 

5.3. Sustainable tourism 
Content: 

 the concepts “sustainability” and sustainable practices”; 

 examples of sustainable practices in the tourism industry based on the 

three pillars of sustainable tourism: 

Tourism can have both positive and negative effects on the planet, on people and on profit – both 
for individuals and for the country as a whole. This section gives students insight into these 
effects. 
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- planet (promotion of environmental conservation; accessibility with 

minimal impact on the environment); 

- people (promotion of cultural renewal; employment of local people); 

- profits (quality of skills in the industry; quality of services and 

resources);  

 the impact of sustainable tourism on the sectors of the tourism industry 

(Section 3) and the different types of tourists (Section 4). 

 

Learning Outcomes: 

Students should be able to: 

5.3.1. explain the concepts “sustainability” and “sustainable practices” with 
examples from the tourism industry; 

5.3.2. give examples of sustainable practices in the tourist industry, based on 
the three pillars of sustainable tourism (planet, people and profits);   

5.3.3. explain in a concept map how the three pillars of sustainable tourism 
interact for the benefit of tourism. 

 

Section 6. Self-reflection 

Overview 

 
 

6.1. Reflect on own learning 
Content: 

With reference to the Exit Level Outcomes of the subject –  

 my growth in knowledge; 

 my development of skills; 

 my developing values; 

 where/how I still need to develop/grow. 

 

Learning Outcomes: 

Students should be able to: 

6.1.1. evaluate their own development / growth in knowledge, skills and 
values, with reference to the Exit Level Outcomes of the subject. 

  

This section develops students’ reflexive ability by encouraging them to evaluate their growing 
competence. 
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THEME / COMPONENT 2: IDENTIFY AND PROMOTE TOURIST 
DESTINATIONS AND ATTRACTIONS IN SOUTH AFRICA 
 

Introduction 
 

This theme explores one of the major sectors of the tourism industry – the attractions 
sector. It focuses students’ attention on the promotion of destinations, attractions and 
events. 

 

Rationale for Content Selection 
  

The theme gives students knowledge of the destinations and attractions in their own 
environment and South Africa as a whole. It gives those students who have not travelled 
widely the opportunity to gain knowledge of their country. This knowledge is essential to 
anyone in the travel industry, as all role players need to become active promoters of the 
destinations, attractions and events in the country. 

 

Content Structure 
 

Topic Heading Topic 
(Approximate Instructional Time including face to face and self-study) 

7. Geographical location  7.1. Locate oneself in a local, provincial, national and global context            
(6 hours) 

8. Using maps to 
facilitate tourism 
activities 

7.1 Geographic, relief, political, road, route maps (10 hours) 
7.2 Locating local places of interest on a map (4 hours) 
7.3 Directing tourists to the local environment (4 hours) 

9. Tourist destinations, 
attractions and events 
 

9.1. Tourist destinations in the local, provincial and national environment 
(6 hours) 

9.2. Tourist attractions (historical, cultural, religious, natural, etc.) in the 
local, provincial and national environment (6 hours) 

9.3. Tourist events in the local, provincial and national environment          
(6 hours) 

9.4. Tourist profiles and destinations, attractions and events (4 hours) 
9.5. Planning a tour route using maps (6 hours) 

10. Promotional material 
for the local 
environment  

10.1. Designing promotional material for the local environment (7 hours) 
10.2. Producing promotional material for the local environment (7 hours) 
10.3. Present this material to an audience (2 hours) 

11. Self-reflection 11.1. Reflect on own learning – knowledge, skills, values (2 hours) 

 

Section 7. Geographical location 

Overview 

 
 

This section enables the student to read maps to locate themselves on the different types of maps 
that tourists may use. 
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7.1. Locate oneself in a local, provincial, national and global context 
Content: 

 The local environment on a map of the province; 

 The local environment on a map of South Africa; 

 The local environment on a map of the world. 

 

Learning Outcomes: 

Students should be able to: 

7.1.1. read geographic and political maps; 
7.1.2. apply their knowledge to locate their local environment on a map of the 

province; 
7.1.3. apply their knowledge to locate their local environment on a map of 

South Africa; 
7.1.4. apply their knowledge to locate their local environment on a world map. 

 
Section 8. Using maps to facilitate tourism activities 

Overview 

 
 

8.1. Geographic, relief, political, road, route maps 
Content: 

 geographic maps; 

 relief maps; 

 political maps; 

 road maps; 

 route maps. 

 

Learning Outcomes: 

Students should be able to: 

8.1.1. locate and read the keys to different maps and apply these to a reading 
of each map: 
- geographic maps; 

- relief maps; 

- political maps; 

- road maps; 

- route maps. 

 
8.1.2. Identify key features on each of the maps: 

- geographic maps; 

This section equips students to read various maps applicable to the tourism context and to apply 
this knowledge to guide and assist tourists. 
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- relief maps; 

- political maps; 

- road maps; 

- route maps. 

 

8.2. Locating local places of interest on a map 
Content: 

 Local places of interest to a tourist (historical, cultural, religious, natural, 

etc.). 

 

Learning Outcome: 

Students should be able to: 

8.2.1. Apply their knowledge to locate local places of interest on appropriate 
map(s). 

 

8.3. Directing tourists to the local environment  
Content: 

 Combined with 7.2 above, direct tourists to the local environment. 

 

Learning Outcomes: 

Students should be able to: 

8.3.1. use the appropriate map(s) to direct tourists to local places of interest;  
8.3.2. apply this skill for tourists starting from different departure points. 

 

Section 9. Tourist destinations, attractions and events 

Overview 

 
 

9.1. Tourist destinations in the local, provincial and national environment 
Content: 

 5 destinations of local importance (Maboneng Precinct - Johannesburg, 

Hole in the Wall - Transkei, Victoria Street Market - Durban, etc.); 

 5 destinations of provincial importance (Sun City, Clarens - Free State, 

Big Hole - Kimberley, etc.); 

 5 destinations of national importance (Sutherland, Robben Island, 

uKamhlaba-Drakensberg Park, Vilakazi Street - Soweto,etc.). 

 

This section extends students’ proficiency in reading various maps applicable to the tourism 
context by applying this knowledge to the identification of destinations, attractions and events 
in the local, provincial and national environment and planning a tour route based on this 
information. 



GETCA Travel & Tourism Curriculum  Page 26 

Learning Outcomes: 

Students should be able to: 

9.1.1. explain each of the following: 
- destination; 

- attraction; 

- event (refer to 3.4.3 above); 

9.1.2. select and describe 5 destinations of local importance, indicating their 
importance to tourism; 

9.1.3. select and describe 5 destinations of provincial importance, indicating 
their importance to tourism; 

9.1.4. select and describe 5 destinations of national importance, indicating 
their importance to tourism. 
 

9.2. Tourist attractions (historical, cultural, religious, natural, etc.) in the local, 
provincial and national environment 

  Content: 

 5 attractions of local importance (Sol Plaatje Museum and Library - 

Kimberley, Boulders Beach - Cape Town, Moses Mabhida Stadium - 

Durban, Spirit of the Emakhosini – Valley of the Kings, KZ-N, Regina 

Mundi - Soweto, etc.); 

 5 attractions of provincial importance (Voortrekker Monument - 

Pretoria, KZ-N battlefields, Hare Krishna Temple of Understanding – 

Durban, ostrich farms - Oudtshoorn, Lake Fundudzi - Limpopo, etc.); 

 5 attractions of national importance (Apartheid Museum - Johannesburg, 

Cradle of Humankind - Gauteng, St George’s Cathedral - Cape Town, Table 

Mountain, Kgalagadi Transfontier Park, etc.). 

 

Learning Outcomes: 

Students should be able to: 

9.2.1. describe 5 attractions of local importance, indicating their importance to 
tourism; 

9.2.2. describe 5 attractions of provincial importance, indicating their 
importance to tourism; 

9.2.3. describe 5 attractions of national importance, indicating their 
importance to tourism. 
 

9.3. Tourist events in the local, provincial and national environment 
  Content: 

 5 events of local importance (Cape Argus Cycle Tour, Cherry Festival - 

Ficksburg; Good Food and Wine Show - various cities; Hermanus Whale 

Festival; rAge - Johannesburg, etc.); 
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 5 events of provincial importance (Cape Town Carnival, Vodacom 

Durban July Horse Race; Aardklop Arts Festival; Klein Karoo Klassique 

Fees - Oudtshoorn; Macufe Festival - Bloemfontein; etc.); 

 5 events of national importance (Tourism Indaba, Comrades Marathon, 

National Arts Festival; Cape Town International Kite Festival; Ironman 

African Championship - Port Elizabeth, Cape Town International Jazz 

Festival, etc.). 

 

Learning Outcomes: 

Students should be able to: 

9.3.1. describe 5 events of local importance, indicating their importance to 
tourism; 

9.3.2. describe 5 events of provincial importance, indicating their importance 
to tourism; 

9.3.3. describe 5 events of national importance, indicating their importance to 
tourism. 

 

9.4. Tourist profiles and destinations, attractions and events 
        Content: 

 matching tourist destinations, attractions and events with different 

tourist profiles, drawn from 4.1 above. 

 

Learning Outcome: 

Students should be able to: 

9.4.1. match destinations, attractions and events in the local, provincial and 
national environments to at least 3 different tourist profiles. 
 

9.5. Planning a tour route using maps 
Content: 

 Combining the knowledge of 7.1, 7.2 and 7.3 and 8.4.1 above, plan a tour 

route. 

 

Learning Outcome: 

Students should be able to: 

9.5.1. apply knowledge of different types of maps to plan a tour route to at 
least 5 tourist attractions in the local environment / province, based on 
one of the tourist profiles identified in 8.4.1 above. 

 

Section 10. Promotional material for the local environment 

Overview 
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10.1. Designing promotional material for the local environment 
Content: 

 examples of promotional tools include: 

- brochure; 

- card; 

- poster; 

- newspaper article;  

- community radio; 

- presentation. 

 using the information gathered in Section 8 above on the local 

environment, plan and select an appropriate marketing tool for one 

destination / attraction / event in the local environment. 

 

Learning Outcomes: 

Students should be able to: 

10.1.1. identify a local destination / attraction / event; 
10.1.2. select an appropriate marketing tool for this destination / attraction / 

event; 
10.1.3. design the appropriate marketing tool for this destination / attraction / 

event. 
 

10.2. Producing promotional materials for the local environment  
Content: 

 combined with 9.1.3 above, produce the promotional tool designed. 

 

Learning Outcomes: 

Students should be able to: 

10.2.1. produce the appropriate marketing tool for the chosen destination / 
attraction / event. 

 
10.3. Present the promotional materials to an audience  

Content: 

 present this marketing tool to the rest of the class / lecturer. 

 

Learning Outcomes: 

Students should be able to: 

This section enables students to understand the promotion of destinations, attractions and 
events in the local environment. It introduces students to various promotional tools. 



GETCA Travel & Tourism Curriculum  Page 29 

10.3.1. present this marketing tool to the rest of the class / lecturer in an 
acceptable format; 

10.3.2. self-evaluate their presentation. 

 

Section 11. Self-reflection 

Overview 

 
 

11.1. Reflect on own learning 
Content: 

With reference to the Exit Level Outcomes of the subject –  

 my growth in knowledge; 

 my development of skills; 

 my developing values; 

 where/how I still need to develop/grow. 

 

Learning Outcomes: 

Students should be able to: 

11.1.1. evaluate their own development / growth in knowledge, skills and 
values, with reference to the Exit Level Outcomes of the subject. 

 

  

This section develops students’ reflexive ability by encouraging them to evaluate their growing 
competence. 



GETCA Travel & Tourism Curriculum  Page 30 

THEME / COMPONENT 3: INTERACT APPROPRIATELY WITH 
A RANGE OF TOURISTS 
 

Introduction 
 

This theme introduces students to the core values of the tourism industry: customer care 
and communication.  

 

Rationale for Content Selection 
  

The content of this theme calls on students to reflect on their people skills and their 
willingness to accept that “the client is always right”. Without the necessary attitudes of 
customer care and a service ethic, the student will not be successful in the industry.  

 

Content Structure 
 

Topic Heading Topic 
(Approximate Instructional Time including face to face and self-study) 

12. Customer care and 
communication  

12.1. The concepts “customer care”, “customer communication” and 
“service ethic” (6 hours) 

12.2. Am I ready for a service industry? (2 hours) 
13. The cultural diversity 

of tourists 
13.1   Similarities and differences among tourists (9 hours) 
13.2 Similarities and differences among tourists and the local community 

(9 hours) 
14. Greeting and 

exchanging 
information with 
tourists   

14.1 Introducing oneself to tourists (7 hours) 
14.2 Giving basic personal information (7 hours) 
14.3    Listening and responding to personal information given by a tourist  

(7 hours)           
15. Describing the local 

community and places 
to tourists 

15.1. Describing the local community to tourists (7 hours) 
15.2. Describing local places of interest to tourists (7 hours) 
15.3. Discussing safety awareness with tourists (7 hours) 

16. Self-reflection 16.1. Reflect on own learning – knowledge, skills, values (2 hours) 

 

Section 12. Customer care and communication 

Overview 

 
 

12.1. The concept “customer care” 
Content: 

 Understanding the concept “customer care” in a tourism context. 

 

Learning Outcome: 

This section unpacks concepts applicable to service excellence in the industry and challenges 
students to develop these necessary skills 
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Students should be able to: 

12.1.1. demonstrate an understanding of the concept “customer care” in a 
tourism context. 

 

12.2. The concept “customer communication” 
Content: 

 Understanding the concept “customer communication” in a tourism 

context. 

 

Learning Outcome: 

Students should be able to: 

12.2.1. demonstrate an understanding of the concept “customer 
communication” in a tourism context. 

 

12.3. The concept “service ethic” 
Content: 

 Understanding the concept “service ethic”; 

 Reference to other statements of ethical values, such as the Batho Pele 

Principles, business codes of ethics, etc.. 

 

Learning Outcomes: 

Students should be able to: 

12.3.1. demonstrate an understanding of the concept “service ethic” in a 
tourism context;  

12.3.2. explain the intersection between customer care, customer 
communication and service ethics.   

 

12.4. Am I ready for a service industry? 
Content: 

 Self-answer questionnaire on student’s readiness for a service industry 

like tourism; 

 Questionnaire item generation by students. 

 

Learning Outcomes: 

Students should be able to: 

12.4.1. generate items for a self-reflection questionnaire on service readiness; 
12.4.2. reflect on their own attitudes to service; 
12.4.3. refer these attitudes to the tourism industry. 

 

Section 13. The cultural diversity of tourists 

Overview 
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13.1. Similarities and differences among tourists 
Content: 

 The concepts “culture” and “cultural diversity”; 

 Researching a tourist culture (inbound tourist); 

 Describing a minimum of three similarities and three differences 

between the researched culture and one other culture (possibly another 

student’s research findings), such as food choices, type of clothing, ways 

of greeting, standing or sitting on arrival, eye contact, perspectives (ways 

of looking at the world), social norms (views of hierarchy, class, status 

and gender roles), artefacts of the culture (songs, dances, rituals, laws); 

 Be aware of the danger of sweeping generalisations: “all Germans…”; 

“most Japanese…”; “the Chinese are…”. 

 

Learning Outcomes: 

Students should be able to: 

13.1.1. explain the concepts “culture” and “cultural diversity”; 
13.1.2. research a tourist culture, covering aspects mentioned above; 
13.1.3. use the research findings above to compare the researched culture with 

another culture, highlighting a minimum of three similarities and three 
differences;   

13.1.4. demonstrate an awareness of the cultural diversity of tourists in all of 
the above; 

13.1.5. avoid generalisations and stereotypes.  
 

13.2. Similarities and differences among tourists and the local community  
Content: 

 Researching a local culture; 

 Describing a minimum of three similarities and three differences 

between the researched local culture and one foreign tourist culture, 

such as food choices, type of clothing, ways of greeting, standing or 

sitting on arrival, eye contact, perspectives (ways of looking at the 

world), social norms (views of hierarchy, class, status and gender roles), 

artefacts of the culture (songs, dances, rituals, laws); 

 Being aware of the danger of sweeping generalisations. 

 

Learning Outcomes: 

Students should be able to: 

13.2.1. research a local culture, covering aspects mentioned above; 

This section aims at sensitising students to diversity and perhaps interrogating their own 
preconceptions and prejudices.  
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13.2.2. use the research findings above to compare the local culture with 
another foreign culture, highlighting a minimum of three similarities and 
three differences;   

13.2.3. avoid generalisations and stereotypes.  

 

Section 14. Greeting and exchanging information with tourists 

Overview 

 
 

14.1. Introducing oneself to tourists 
Content: 

 Role plays with various scenarios (including different tourist cultures); 

 The importance of a positive image at the beginning of the encounter 

with tourism clients. 

 

Learning Outcome: 

Students should be able to: 

14.1.1. Apply their knowledge to demonstrate a positive, welcoming image to 
tourists of various cultures in their initial introductions. 

 

14.2. Giving basic personal information to tourists 
Content: 

 Understanding how much information to give to a stranger about self; 

 Understanding of professional interaction with clients (acceptable and 

unacceptable provision of information). 

 

Learning Outcome: 

Students should be able to: 

14.2.1. Apply their knowledge to demonstrate understanding of how much 
personal information is permissible to give to a client. 

 

14.3. Listening and responding to personal information given by a tourist 
Content: 

 Listening to personal information given by a tourist; 

 Listening techniques; 

 Responding appropriately to what tourists say. 

 

Learning Outcome: 

This section gives students practical opportunities to put into practice what they have learned 
about the diversity of tourist cultures and customer care and communication in order to apply 
these in their initial encounters with tourists. 
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Students should be able to: 

14.3.1. Apply their knowledge to demonstrate listening skills in responding 
appropriately to personal information given by a client. 

 

Section 15. Describing the local community and places to tourists 

Overview 

 
 

15.1. Describing the local community to tourists 
Content: 

 Applying research done in Section 8 above, students role play providing 

tourists information on the students’ local community.  

 

Learning Outcome: 

Students should be able to: 

15.1.1. provide tourists clear information on their community, taking into 
account the tourist’s culture and needs. 

 

15.2. Describing local places of interest to tourists  
Content: 

 Applying research done in Section 8 above, students role play providing 

information to tourists on a minimum of three local places of interest 

(historical, cultural, religious, natural, etc.).  

 

Learning Outcome: 

Students should be able to: 

15.2.1. provide tourists clear information on at least three local places of 
interest, taking into account the tourist’s culture and needs. 

 

15.3. Discussing safety awareness with tourists 
Content: 

 Communication is clear; 

 Takes into account all possible hazards in the local area; 

 Does not create undue paranoia; 

 Does not create undue complacency; 

 General universal safety precautions for tourists: in a car, in public areas 

/ street, in a hotel room, at the airport, after dark.  

 

This section gives students practical opportunities to put into practice what they have learned 
about the diversity of tourist cultures and customer care and communication in providing basic 
information to tourists. 
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Learning Outcomes: 

In role plays, students should apply their knowledge to: 

15.3.1. present clear advice orally to tourists; 
15.3.2. base their advice on universal, general safely precautions;  
15.3.3. take into account all possible hazards in the local area; 
15.3.4. communicate in such a manner that the advice does not create undue 

paranoia or complacency.  
 

Section 16. Self-reflection 

Overview 

 
 

16.1. Reflect on own learning 
Content: 

With reference to the Exit Level Outcomes of the subject –  

 my growth in knowledge; 

 my development of skills; 

 my developing values; 

 where/how I still need to develop/grow. 

 

Learning Outcomes: 

Students should be able to: 

16.1.1. evaluate their own development / growth in knowledge, skills and 
values, with reference to the Exit Level Outcomes of the subject. 

  

This section develops students’ reflexive ability by encouraging them to evaluate their growing 
competence. 
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THEME / COMPONENT 4: SELECT A CAREER PATH IN 
TOURISM 
 

Introduction 
 

This theme introduces students to a range of careers / income generating ventures in the 
tourism industry.  

 

Rationale for Content Selection 
  

The content of this theme calls on students to examine various careers and tourism 
ventures in the industry, in order to decide if and how they will enter the industry.  

 

Content Structure 
 

Topic Heading Topic 
(Approximate Instructional Time including face to face and self-study) 

17. Select possible career 
opportunities and/or 
tourist ventures  

17.1. The difference between careers and tourist ventures (4 hours) 
17.2. Careers / tourist ventures found in the local environment, such as tour 

operators, travel agents, tour guides, travel services, hospitality 
services, transport services, service sector, entrepreneurs, etc.               
(18 hours) 

18. Research a career / 
tourist venture in the 
local environment 

18.1 Sources of information (electronic media, print media, people)             
(6 hours) 

18.2 Research skills (12 hours) 
18.3 Recording information (12 hours) 

19. Present the research 
on the career / tourist 
venture to an 
audience 

19.1 Modes of presentation (written and/or oral): 
- Oral presentations (speeches, rap songs, etc.); 
- Posters; 
- Videos made on cell phones; 
- Blogs on cell phones; 
- etc.    (16 hours) 

20. Self-reflection 20.1   Reflect on own learning – knowledge, skills, values (2 hours) 

 
Section 17. Select possible career opportunities and / or tourist ventures  

Overview 

 
 

17.1. The difference between careers and tourist ventures 
Content: 

 Understanding the concept “career” and “venture” in a tourism context; 

 Understanding of the concept “career path”. 

 

This section encourages students to examine their local environment for opportunities in the 
tourism industry. 
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Learning Outcome: 

Students should be able to: 

17.1.1. distinguish between careers and ventures in a tourism context. 
 

17.2. Careers / tourist ventures found in the local environment 
Content: 

 Select examples such as tour operators, travel agents, tour guides, travel 

services, hospitality services, transport services, service sector, 

entrepreneurs, etc.; 

 Indicate career paths within these examples.  

 

Learning Outcomes: 

Based on their own research, students should be able to: 

17.2.1. list at least 5 examples of careers / tourist ventures found in their local 
environment; 

17.2.2. describe career paths within their listed selections. 
 

Section 18. Research a career / tourist venture in the local environment 

Overview 

 
 

18.1. Sources of information 
Content: 

 electronic media; 

 print media; 

 people; 

 knowing which of the above are most appropriate for the student’s 

research. 

 

Learning Outcome: 

Students should be able to: 

18.1.1. select the most appropriate source(s) for their research. 
 

18.2. Research skills 
Content: 

 How to use electronic media as a source of information (relevance, up-to-

date sources, authority of the sources, skimming sources for relevant 

information); 

This section enables students to gain a deep insight into one career / tourist venture to inform 
future choices. 
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 How to use print media (relevance, up-to-date sources, authority of the 

sources, skimming sources for relevant information);  

 How to approach people (knowledgeable people, displaying courtesy, 

having questions ready, follow-up “thank you”). 

 

Learning Outcomes: 

Students should be able to: 

18.2.1. use electronic media as sources of reference effectively; 
18.2.2. use print media as sources of reference effectively; 
18.2.3. use people as sources of reference effectively. 

 

18.3. Recording information 
Content: 

 Skimming and summarising; 

 Analysing and comparing sources and resolving inconsistencies and 

disagreements; 

 Synthesising summaries; 

 Note that students are not required to do academic recording 

(referencing, bibliographies, etc.); 

 The aim of this process is to provide clear, up-to-date information. 

 

Learning Outcomes: 

Students should be able to: 

18.3.1. collect, analyse and organise relevant information from a variety of 
sources; 

18.3.2. synthesise the information in a coherent manner.  

 

Section 19. Present research on the career / tourist venture to an audience 

Overview 

 
 

19.1. Modes of presentation 
Content: 

 Written and / or oral presentation in one or more of these modes; 

- Oral presentations (speeches, rap songs, etc.); 
- Posters; 
- Videos made on cell phones; 
- Blogs on cell phones; 

This section gives students opportunities to present their research on tourism careers and 
tourist ventures to an audience. More importantly, it enables students to get information on a 
range of careers and ventures. 
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- Any other mode of the student’s choice. 
 

Learning Outcomes: 

Students should be able to: 

19.1.1. collect a range of information from different modes; 
19.1.2. synthesise and present their research on careers in the tourism industry 

and / or tourism ventures to an audience; 
19.1.3. provide up-to-date information. 

 

Section 20. Self-reflection 

Overview 

 
 

20.1. Reflect on own learning 
Content: 

With reference to the Exit Level Outcomes of the subject –  

 my growth in knowledge; 

 my development of skills; 

 my developing values; 

 where/how I still need to develop/grow. 

 

Learning Outcomes: 

Students should be able to: 

20.1.1. evaluate their own development / growth in knowledge, skills and 
values, with reference to the Exit Level Outcomes of the subject. 

  

This section develops students’ reflexive ability by encouraging them to evaluate their growing 
competence. 
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Suggested Study Hours 
 
Travel and Tourism is a 30-credit course, which relates to 300 notional study hours.  
 
It is envisaged that a typical one-year offering of the course will cover 30 weeks, excluding 
revision and examination time. Learners should therefore spend 10 hours per week on 
Travel and Tourism. This should consist of 6 hours of face-to-face instruction and 4 hours 
of self-study.  
 
It is recommended that the Themes/Components be studied in the order below, as they 
are cumulative in conceptualisation.  
 
A suggested time allocation for the course is shown in the table below:  
 

Theme/Component Face-to-face Teaching 
Time 

Self-study Time 

1. The Tourism 
Industry: 
- Key features of 

tourism 
- Role-players in 

the industry 

6 hours per week × 9 
weeks 

4 hours per 
week x 9 weeks 

2. Identify and 
promote tourist 
destinations and 
attractions in SA 

6 hours per week × 7 
weeks 

4 hours per 
week x 7 weeks 

3. Interact 
appropriately 
with a range of 
tourists 

6 hours per week × 7 
weeks 

4 hours per 
week x 7 weeks 

4. Select a career 
path in tourism 

6 hours per week × 7 
weeks 

4 hours per 
week x 7 weeks 

Total Course Hours 300 hours 

 


